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Marketing Fundamentals

1- What does marketing mean?

2-Marketing Mix

3-What is the difference between marketing and sales

4-What does Brand mean?

5-Customer journey

5-sales Funnel
y/ 6-swot analysis




CO Meta Ads (FB & IG )

1- Meta insights

2- Facebook objective

3-Testing Strategy

3- scaling Strategy

5- FB Pixel

6- Retargeting

/- Reading data through the dashboard
8- Ads reporting

9-1G Ads




-

TikTok Ads

1-TikTok insights

Objactive

Testing Strategy

(I

Retargeting

TikTok Pixel




Snapchat

1-TikTok insights

Objactive

Testing Strategy

Retargeting

TikTok Pixel




Camping
strategy

Campaign Tracking
Management Set Up
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Tracking

1-Google tag manger ( GTM )

2- Google Analytics
3 -Microsoft celerity

Google Analytics
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instructor experience

Hello I'm Ali. I've had five years in digital
marketing, I've worked in a lot of
marketing agencies and private companies,
and l've had a lot of academic and practical
education courses, I've run more than 200
different marketing projects, and in most
areas like restaurants, fashion, real estate,
fields like cars, medical fields all sorts of
things, so I've had a lot of experience I'd

like to give you.




Some of the clients he helped with their success stories

TPy o 2N,
gx\g(}l]](‘l nSE‘ASON \I/

Tadreebcom




Case Study 1

wi99)s 2= ol u-9 W) Jran) phcil (oS5 Lgil (=i Hlaw, ,_,.9 Case study Jo
o2 abl 6 (3 dui> gggale Lidi> (s1jl by iy S
Industry : Clothes
Platform : Meta
Objective : conversion
Location : Egypt
Budget : 10000 EGP
Duration : 6 Days
Sales : 1 million EGP
] Orders : 1124 order
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Average order Total sales

value E£1,016,690.0(
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Case Study 2
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Industry : Kitchen glass products
Platform : Meta & Google
Objective : conversion
Location : Egypt

Budget : 65000 EGP Average order Total sales
Duration : 1 month value
Sales : 1 million EGP E£1,097,345.00
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Lelit cmy g aninn iNAustry s o ¥ 2w, Case Jo | s apir aJ | 392 s |51 o0 Uiy, Yy
Industry : Perfume

Platform : Meta
Objective : conversion
Location : Egypt
Budget : 50000 EGP
Duration : 1 Month
Sales : 392000 EGP
Orders : 452 order
Pieces : 10000
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Digital marketing diploma
Duration : 3 : 4 Month / 33 Hours

price : 5000 EGP @
Location : Nasr City - Makrm ebid




Ali ibrahim

Thank You




